
Social Media Campaign 
Report 



Campaign Objective	

To Promote the event extensively among 
various TG 

To invite enterprises to particiapte 

To showcase the event 



Idea 	

To make people aware of the event and its 

objectives 



How We Did It !	



Platforms	





People	of	Odisha		
People	of	Bhubaneswar	

Target Audience 	



Social Media  
Post Categories	

About the event 

Exhibitors 

Benefits or Adavantages 

Showcase – Events , Daily Photos etc  



Intro Post	



Exhibitors Post	



Benefits Post	



Glimpses	



Blog/Article Posts	



Album/Photo  Post 	



Facebook Ads	



Analytics during the 
Event	



Final Analytics 	

No. Of People Reached  8,01,030	(	8	Lakh	)		

No. of People Engaged 
           ( Weekly ) 47,108	

Page Likes  2378	



Thank You	


